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pronova BKK was formed from mergers of the company health insurance funds of well-known 

global corporations such as BASF, Bayer, Continental and Ford. Open to all interested people 

nationwide, around 650,000 insured persons entrust their health to the health insurance fund. 

Whether via the round-the-clock service telephone, video consultation, the app, e-mail, chat, 

or in the 60 service centers on site - pronova BKK always attends to the concerns of its 

customers and focuses increasingly on prevention and education.

pronova BKK uses CONATIVE for its 

awareness campaign, creating a high level of 

interaction with its young target group.

SOLUTION

A four-week campaign in CONATIVE's high-reach premium 

network. Two different formats are used: the Expand format for 

communicating the various aspects of the topic and the Direct 

Clickout format for generating traffic on the health insurance 

company's target pages. The campaign is played out to 

pronova BKK's young target group using AI. 

MISSION

With the motto "You are good the way you are," pronova BKK wants to 

provide young people with information on the topic of LGBTQ+. The 

focus is on the topics of education and support. The health insurance 

company wants to give young adults the opportunity to actively deal 

with the topic. It provides tips on coming out or discrimination, for 

example, and shares information on counseling centers and hotlines, 

among other things. 

"We have been achieving very good campaign results with CONATIVE for years. 

CONATIVE has convinced us again this time. The very good dwell time of more 

than one minute is proof for us that we are reaching our young target group 

accurately with CONATIVE and that they are actively interacting with our content. 

We are already looking forward to further successful campaigns."

Tanja Strunk | B2C-Marketing Editorial Team | pronova BKK



RESULT

▪ Young readers actively engage with the Expand ad and the content it presents for an average of 

1 minute and 9 seconds. This exceptionally high interaction rate is proof of CONATIVE's high 

engagement effect. 

▪ The very good second click CTR of 12 % in the Expand format and the CTR of 0.74 % for the 

Direct Clickout format show that CONATIVE generates numerous interested and thus qualified 

visitors for the landing page.

Exclusive partnership with 

impressive results 

pronova BKK has been relying on CONATIVE as 

its exclusive native partner since 2018. For the 

LGBTQ+ campaign, the health insurer uses two 

proven CONATIVE formats: With the Expand 

format, young readers are activated and actively 

engage with the content of the educational 

campaign. The Direct Clickout format ensures 

high-quality traffic to the landing page.

The high-quality, high-reach CONATIVE 

network provides the ideal environment for the 

educational campaign. The AI ensures accurate 

playout to the young target group. It adapts the 

content of the teaser and learns on the basis of

the performance values in order to continuously 

optimize playout and results. The very good 

campaign results underline the high 

effectiveness of the AI.

CONATIVE FACTS

CONATIVE is an expanding "in-read" 

advertising format that places a wide variety of 

media content in the user's reading flow. 

With AI-powered optimization technology 

Momentum, multivariate creative optimization, 

algorithms and neural networks are used to 

achieve maximum campaign performance.

CONATIVE ist an offer fromDEFINE MEDIA GMBH
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