
Wavemaker increases brand awareness for Milka in Austria with 

CONATIVE and has full control over Brand Safety.

Mondelez is an international player in the food 

and FMCG sector. The company specializes in 

branded confectionery and snack products. Milka

is one of the best-known brands and is launching 

A zarte G'schicht in Austria to mark its 120th 

anniversary. 

MISSION
Spread positive messages and support a more caring 

cooperation - that's what Milka is promoting on the occasion 

of its 120th anniversary. From TV commercials, to posters, 

on social media and the major well-known media portals in 

Austria, the Tenderness-Study initiated by Milka as well as 

the limited Zarte Worte Edition are to be demonstrably 

publicized. 

SOLUTION
With its expanding format, CONATIVE offers the perfect 

solution to give Milka's Tenderness-Study editorial exposure 

on major, relevant media portals. CONATIVE's Brand Safety 

solution also guarantees the perfect environment for this 

message

Wavemaker is the world's second largest 

media agency network. As part of GroupM, 

Wavemaker serves a wide range of 

international clients, increasing growth and 

brand awareness through the use of media, 

content and technology.

STORY
SUCCESS
STORY

"For us, it is extremely important that our campaigns are only seen in suitable 

and high-quality environments. CONATIVE makes Brand Safety more than 

just a label, it gives us real transparency and control over the contexts. In 

addition, our request regarding the explicit exclusion of content directly 

related to Corona was implemented without any problems."           

Julia  Harant | Senior Consultant Digital Strategy | Wavemaker



RESULT

▪ On average, readers engage with Milka's tender message for 43 seconds, which puts the average 

dwell time +46% above the industry benchmark*.

▪ The high click-through rate of 8.03% shows that interested, and thus pre-qualified readers are 

directed to Milka's landing page and Instagram channel.

MILKA INSPIRES AUSTRIA -

BRANDSAFE & TRANSPARENT

For maximum brand awareness, it is essential that 

the brand message appears exclusively in 

contexts that are suitable for the brand. To ensure 

high quality, Wavemaker and Mondelez rely on 

CONATIVE with its premium publisher network in 

Austria. With the Brand Safety solution, they have 

full control and transparency over the campaign's 

environments. With Brand Safety Custom, 

individual subject areas that do not fit the Milka

brand can also be excluded. 

CONATIVE FACTS

CONATIVE is an expanding "in-read" advertising 

format that places a wide variety of media content 

in the user's reading flow. 

With AI-powered optimization technology 

Momentum, multivariate creative optimization, 

algorithms and neural networks are used to 

achieve maximum campaign performance.

CONATIVE is an offer of DEFINE MEDIA GMBH
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Campaign flight: 18.01. – 21.02.2021  

"Our goal was to ensure the greatest possible brand awareness on the major well-

known media portals in Austria, focusing in particular on the results of the Milka-

Tenderness-Study. The above-average dwell time and second click rate of 

CONATIVE show that we succeeded very well." 

Julia  Harant | Senior Consultant Digital Strategy | Wavemaker
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