
With the CONATIVE Carousel Ad, Lansinoh is targeting expectant 

mothers and achieving sensational interaction rates

MISSION

Expectant mothers preparing for the postpartum period should be made aware of the new Birth 

product line for birth preparation and regeneration. In order to specifically address this top target 

group, the campaign is to be played out exclusively on high-quality and relevant environments. With 

a clear overview of the postpartum products, Lansinoh wants to arouse buying interest and direct 

readers to the online store.

SOLUTION

Lansinoh chose the high-impact 

CONATIVE Carousel Ad format. In a 

30-day campaign, the new product 

line is presented with the help of 

several descriptive slides. Users 

interested in buying have the 

opportunity to be redirected directly 

to the Lansinoh brand store with just 

one click. In order to reach the very 

pointed target group, Lansinoh relies 

entirely on CONATIVE's in-house-

developed AI. From day 1, the 

delivery is constantly optimized with 

the help of machine learning 

processes and thus achieves 

excellent campaign results. 

For almost 40 years, Lansinoh has been developing high-quality 

products for mothers and babies. The global premium brand offers 

women in over 60 countries a comprehensive range of solutions for 

breastfeeding, birth preparation and regeneration. Through regular 

exchange with experts and innovative product developments, Lansinoh 

is one of the world's leading companies for breastfeeding products.
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CONATIVE ist ein Angebot der DEFINE MEDIA GMBH

Source: DEFINE MEDIA | Running time: 01.06 – 31.06.2022

RESULT: CONATIVE AWAKENS THE BUYING INTEREST OF THE TARGET 

GROUP

▪ An extraordinarily high proportion of users actively engaged with the advertising material. With 

an outstanding interaction rate of 4.73%, the campaign exceeded all expectations

▪ 27% of all users clicked on "Order now" to continue to the online store. This value clearly shows 

that the campaign was able to arouse concrete buying interest among Lansinoh's target group

LANSINOH HAS RELIED ON CONATIVE FOR MANY YEARS!

CONATIVE FACTS

CONATIVE is an expanding "in-read" advertising format that places a wide variety of media 

content in the user's reading flow. In addition to the classic expand formats, there is also a range 

of high-impact awareness formats, such as the CONATIVE Carousel Ad or various video formats.

With the AI-supported optimization technology Momentum, multivariate creative optimizations, 

algorithms and neural networks are used to achieve maximum campaign performance.

"We are very happy about the campaign results. The numerous interactions 

and the fantastic outclick rate indicate a high level of (purchase) interest. We 

can very well imagine further carousel ad campaigns with CONATIVE and are 

already looking forward to the joint implementation.“

Miroslava Nikolova | Senior Marketing Manager Social & Digital | Lansinoh Laboratories 

Since 2017, Lansinoh has already relied on CONATIVE for the 

implementation of numerous successful campaigns. Due to the 

long-standing partnership, Lansinoh is not only interested in its 

proven products, but is also always open to new product 

innovations.

The CONATIVE Carousel Ad turned out to be the perfect 

complement to Lansinoh's Carousel campaigns on social 

media: With expressive images as eye-catchers and placement 

in suitable, high-quality environments, the top target group 

could be picked up specifically on the open web. 
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